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STRATEGI HUMAS SOUL PUNCAK LAWANG DALAM 

MENINGKATKAN PENGUNJUNG WISATA ALAM PUNCAK LAWANG 

DI MASA PANDEMI COVID-19 

ABSTRAK 

Strategi adalah bagian terpadu dari suatu rencana. Strategi digunakan 

dalam menentukan tujuan yang akan dicapai. Strategi perencanaan bidang humas 

meliputi : 1) membuat keputusan mengenai sasaran dan tujuan program, 2) 

melakukan identifikasi khalayak penentu, 3) menetapkan aturan untuk 

menentukan strategi yang akan dipilih, memutuskan strategi yang akan digunakan. 

Strategi berguna sebagai perencanaan dalam menghadapi suatu kondisi, penelitian 

yang dilakukan adalah untuk melihat strategi Humas Soul Puncak Lawang 

Kembali meningkatkan pengunjung setelah dilanda pandemi Covid19.  

Penelitian ini menggunakan metode kualitatif guna mendeskripsikan 

strategi Humas dalam meningkatkan kembali pengunjung sedangkan teknik 

pengumpulan data peneliti menggunakan observasi dan wawancara mendalam. 

Wawancara dilakukan terhadap Pemilik Soul Puncak Lawang, Dinas Parawisata, 

dan Humas Soul Puncak lawang.  

Hasil penelitian terdapat berbagai strategi dan pendekatan yang dilakukan 

oleh Humas Soul Puncak Lawang yaitu pendekatan persuasive edukatif dan 

pendekatan kerjasama. Strategi yang digunakan : 1. Strategi internal : a. 

Mengikuti Aturan CHSE yang ditetapkan oleh Pemerintah (cleanliness, safety, 

environment sustainability). b. Melengkapi Fasilitas Protokol Kesehatan (tempat 

cuci tangan, cek suhu, hand sanitizer). c. Meningkatkan Kinerja SDM dibidang 

Humas (pelatihan, seminar motivasi). 2. Strategi eksternal : a. Promosi melalui 

berbagai media. b. Menjalin Kerja Sama dengan berbagai pihak. 
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PUNCAK LAWANG SOUL PR STRATEGY IN INCREASING PUNCAK 

LAWANG NATURAL TOURISM VISITORS DURING THE COVID-19 

PANDEMIC 

ABSTRACT 

 Strategy is an integrated part of a plan (plan), while the plan is the 

product of a plan (planning), which in the end planning is one of the basic 

functions of the management process. Strategy is often used in determining a goal 

to be achieved. Likewise with marketing and advertising activities. The planning 

strategy in the field of public relations includes the following activities: 1) making 

decisions regarding program goals and objectives, 2) identifying the determining 

audience, 3) establishing policies or rules to determine the strategy to be chosen, 

deciding which strategy to use. The strategy is useful as a plan in dealing with a 

condition, in this case the research conducted is to see how the Puncak Lawang 

Public Relations strategy increases visitors after being hit by the Covid19 

pandemic. 

  This study uses qualitative methods to describe PR strategies in 

increasing visitor returns, while the data collection techniques used by 

researchers are observation and in-depth interviews. Interviews were conducted 

with the owner of the Puncak Lawang Soul, the Tourism Office, and the Public 

Relations of the Puncak Lawang Soul itself.  

 The results of the study indicate that there are various strategies and 

approaches taken by the Public Relations of Soul Puncak Lawang, including: The 

persuasive educative approach and the cooperative approach, while the strategies 

used are: 1. Internal strategy: a. Following the CHSE Rules set by the 

Government (cleanliness, safety, environment sustainability). B. Complete Health 

Protocol Facilities (hand washing area, temperature check, hansanitaizer). C. 

Improving HR performance in the field of Public Relations (holding training, 

motivational seminars). 2. External strategy: a. Promotion through various media 

(online and offline media). 2. Cooperating (with various parties both for events 

and activities and other purposes) Public Relations Soul strives to improve the 

condition of the company both internally and externally, the role of Public 

Relations is very visible with the strategies that have been carried out and 

planned by PR Soul Peak Lawang itself. 
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