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Tujuan penelitian ini adalah untuk menganalisis Pengaruh Social Media
Marketing dan Electronic Word of Mouth terhadap Keputusan Pembelian yang

Dimediasi oleh Trust pada konsumen Tara Kopi di Kota Padang.

Populasi penelitian adalah masyarakat yang pernah melihat konten Lamuna
Coffee Shop di Kota Padang di media sosial. Sampel penelitian sebanyak 290
responden. Pengumpulan data dilakukan melalui kuesioner online dan analisis data

dilakukan dengan menggunakan software Smart PLS.

Hasil penelitian ini menunjukkan bahwa Social Media Marketing
berpengaruh signifikan terhadap keputusan pembelian. Electronic Word of Mouth
berpengaruh signifikan terhadap keputusan pembelian. Social Media Marketing
berpengaruh signifikan terhadap Brand Image. Electronic Word of Mouth
berpengaruh signifikan terhadap Brand Image. Brand Image berpengaruh signifikan
terhadap keputusan pembelian. Social Media Marketing berpengaruh signifikan
terhadap keputusan pembelian yang dimediasi oleh Brand Image. Electronic Word
of Mouth berpengaruh signifikan terhadap keputusan pembelian yang dimediasi

oleh Brand Image.
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City.

Supervisor

The purpose of this study was to analyze the Influence of Social Media
Marketing and Electronic Word of Mouth on Purchase Decision Mediated by Brand

Image on Lamuna Coffee Shop consumers in Padang City.

The population of the study were people who had seen Lamuna Coffee Shop
content in Padang City on social media. The research sample was 290 respondents.
Data collection was carried out through an online gquestionnaire and data analysis

was carried out using Smart PLS software.

The results of this study indicate that Social Media Marketing has a
significant effect on purchase decision. Electronic Word of Mouth has a significant
effect on purchase decision. Social Media Marketing has a significant effect on
Brand Image. Electronic Word of Mouth has a significant effect on Brand Image.
Brand Image has a significant effect on purchase decision. Social Media Marketing
has a significant effect on purchase decision mediated by Brand Image. Electronic
Word of Mouth has a significant effect on purchase decision mediated by Brand

Image.
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