DAFTAR PUSTAKA
Abdillah, M. 1. T., & Suyono, J. (2024). The Effect of E-Recruitment on Company
Attractiveness with the Role of Organisational Reputation as a Mediating Variable.

15(3), 288-305.

Ajzen, 1. (1991). The Theory of Planned Behavior. 211, 179-211.

Alfianto, M. R., Heru, M., Santoso, B., & Novitasari, D. A. (2024). The Influence of E-
Recruitment and E-Selection on Interest in Applying for Jobs at the Central Statistics
Agency of Lamongan Regency in the 2024 Statistics Partner Program ( Case Study
of Generation Z of Lamongan Regency ) Pengaruh E-Recruitment dan E-Selection
terhadap Minat Melamar Pekerjaan di Badan Pusat Statistik Kabupaten Lamongan
pada Program Mitra Statistik 2024 ( Studi Kasus terhadap Generasi Z Kabupaten

Lamongan ). 3(4), 1217-1228.

Amanda, A., & Duymaer, V. E. (2021). Strauss-Howe Generational Theory History /

Origins. June 2017, 1-10.

Arisanti, N. P., & Mardalis, A. (2025). THE INFLUENCE OF SOCIAL MEDIA AND E-
RECRUITMENT ON JOB APPLIATION INTEREST WITH COMPANY
REPUTATION AS A MEDIATING VARIABEL (Case study on students of the faculty

of economics and business, Universitas Muhammadiyah Surakarta). 5(2), 1919—-

1948.

Badan Pusat Statistik Indonesia. (2025). Catalog : 1101001.

Badan pusat Statistik Kota Padang. (2025). Catalogue 1102001.1371.

Cahyo, I. N., & Waskito, J. (2023). pencari pekerjaan terhadap minat melamar kerja (

studi kasus pada generasi z solo raya ) The Influence of E-Recruitment , company

Dipindai dengan CamScanner


https://v3.camscanner.com/user/download

103

reputation , and perceptions of job seekers on interest in applying for a job ( case

study in generation z in solo rava ). 4, 157-167.

Chanifah, N. L., Atmaja, H. E., & Verawati, D. (2025). Pengaruh E-Recruitment, reputasi

perusahaan, dan kompensasi terhadap intensi melamar kerja generasi z di kota

magelang. 10(2), 13-23.

Dimock, B. M. (2019). Defining generations : Where Millennials end and Generation Z

begins. 1-7.

Evrina, P. W., & Wulansari, P. (2023). PENGARUH EMPLOYER BRANDINGDAN
REPUTASI ORGANISASI TERHADAP INTENTIONTO APPLY PADA GENERASI

Z.7(2), 603-619.

Fahriyatun, F., Kosmaryandi, N., & Hariyadi, S. (2024). Partial Least Square-Structural
Equation Modeling as a Model of Community Participation in Macroplastic Waste
Management in Cikapundung River ( Case Study : Baleendah District ) Bandung

Regency. 708-718.

Farida, 1., Tri, E., Rudijanto, D., & Wardhana, W. (2024). The Influence of E-Recruitment
and Job Characteristics on Job Application Interest with Corporate Reputation as a

Mediating Variable. 3(12), 5479-5490.

Febriani, M. E., Tandelilin, E., & Darmasetiawan, N. K. (2026). Corporate Social
Responsibility , Employer Brand , Employee Benefits , and Career Development on

Generation Z ' s Intention To Apply Job : The Mediating Role of Corporate

Reputation. 7(3), 2654—-2663.

Febrina, S., & Erlin, N. A. (2025). From Branding to Applying: The Role of Corporate

Reputation as a Mediating Variable among Gen Z. Golden Ratio of Human Resource

Dipindai dengan CamScanner


https://v3.camscanner.com/user/download

104

Management, 6(1), 127-140. https://doi.org/10.52970/grhrm.v611.1613

Fombrun. (1996). REPUTATION.

Garland, D. (2005). Soeiologieal Perspeetives on Punishment. 14(1991), 115-165.

Ghaisani, N., & Saragih, E. H. (2024). STRATEGIC PLAN FOR INTERNAL EMPLOYER
BRANDING AT INDONESIA TELECOMMUNICATION COMPANY FOR THE
PERIOD 2024-2025 Article history : Keywords : Employer Branding ; Employee
Value Proposition ; Internal Employer Branding ; 1 INTRODUCTION Employer

Branding is cu. 1-29.

Ghozali, P. H. 1., & Husumadewi, D. K. A. (2023). SmartPLS4.

Gusmuarti, A. (2020). PENERAPAN METODE STRUCTURAL EQUATION MODELING
PADA ANALISIS TINGKAT KEPUASAN MAHASISWA FMIPA Ull TAHUN 2018

TUGAS AKHIR.

Hair, J., & Alamer, A. (2022). Research Methods in Applied Linguistics Partial Least
Squares Structural Equation Modeling ( SEM-PLS ) in second language and

education research : Guidelines using an applied example. Research Methods in

Applied Linguistics, 1(3), 100027. https://doi.org/10.1016/j.rmal.2022.100027

Hair, J. F., Hult, G. T. M., & Ringle, C. M. (2017). A Primer on Partial Least Squares

Structural Equation Modeling ( SEM-PLS ).

Hamidah, R., Purnamasari, K., & Azakia, K. (2026). Analisis Faktor Yang Memengaruhi
Keputusan Pengguna E-Commerce Dalam Memilih Jasa Ekspedisi Di Kota

Palembang. 5(1), 58-67.

Herman et al. (2015). Working Paper A Literature Review. 01.

Dipindai dengan CamScanner


https://v3.camscanner.com/user/download

105

Kagermann, H., Wahlster, W., & Helbig, J. (2013). Recommendations for implementing

the strategic. April.

Kusumaningrum, D., Purwanto, A., & Prasojo, S. (2021). MEMAHAMI KUALITAS
SUMBER DAYA MANUSIA ORANG ASLI PAPUA (OAP) BERDASARKAN

PENDEKATAN PEOPLE-CENTERED Gusti.

Lestari, D., & Manggiasih, T. (2023). The Effect of Employer Branding and E-
Recruitment on the Intention To Apply for a Job in Z Generation. 23(19), 1-8.

https://doi.org/10.9734/AJEBA/2023/v231191067

Mayjeksen, A., & Pibriana, D. (2020). Technology Acceptance Model (TAM) Untuk
Menganalisis Penerimaan Pengguna Terhadap Penggunaan Aplikasi Belanja Online

XYZ. /7(3), 580-592.

Mohajan, H. K. (2021). Third Industrial Revolution Brings Global Development. 7(4),

239-251.

Mokyr, J. (1998). Editor’s introduction: the new economic history and the industrial

revolution 1. 13-27.

Nahavandi, S. (2019). Industry 5 . 0 — A Human-Centric Solution.

Nisa, H., Lukito, H., & Pujani, V. (2025). Pengaruh Employer Branding dan Corporate
Social Responsibility Terhadap Intention To Apply dengan Corporate Reputation

sebagai Variabel Mediasi Abstrak Pendahuluan Metode Analisis. 8(2), 556-565.

Nurfaizi, A., & Ikhram, A. D. L. (2024). PENGARUH EMPLOYER BRANDING
ACTIVITY DAN PERCEIVED JOB ATTRIBUTES TERHADAP INTENTION TO

APPLY. 3(1), 126-141.

Dipindai dengan CamScanner


https://v3.camscanner.com/user/download

106

Pitaloka & Moko. (2023). PENGARUH EMPLOYER BRANDING, SOCIAL MEDIA, DAN
CORPORATE REPUTATION TERHADAP INTENTION TO APPLY. 2(4), 1173—

1184.

Priporas et al. (2017). Generation £ consumers’ expactatin of interaction in smart

retailing : a future agend. 1-31.

Putra, Y. S. (n.d.). THEORITICAL REVIEW : TEORI PERBEDAAN GENERASI. 1952,

123-134.

Ramos, Rinco, Martin-carmona, J., Paredes-ruiz, D., Calderon-moreno, M., Rubio-rivas,
M., Arnalich-fernandez, F., Monge-monge, D., Rodriguez-fernindez-viagas, C., &
Montano-martinez, A. (2021). Clinical Characteristics and Risk Factors for
Mortality in Very Old Patients Hospitalized With COVID-19 in Spain. 76(3), 28-37.

https://doi.org/10.1093/gerona/glaa243

Ringle, C. M., & Sarstedt, M. (2022). Partial Least Squares Structural Equation

Modeling ( SEM-PLS ) Using R.

Schroth. (2019). Are You Ready for Gen Z in the Workplace? 5-18.

https://do1.org/10.1177/0008125619841006

Septyawan, A. A., & Sumiati, S. (2024). ENHANCING INTENTION TO JOB APPLY
THROUGH EMPLOYER ATTRACTIVENESS AND CSR : GEN-Z PERSPECTIVE.

8(12), 221-231.

Silva, A. J., & Dias, H. (2025). The relationship between Employer Branding , Corporate
Reputation and Intention To Apply to a job o ff er branding. 31(8), 1-16.

https://do1.org/10.1108/IJOA-01-2022-3129

Dipindai dengan CamScanner


https://v3.camscanner.com/user/download

107

Sugiyono. (2019). Metode Penelitan Kuantitatif Kualitatif dan R&D.

Sugiyono. (2023). Metode Penelitian Kuantitatif, Kualitatif dan R&D.

Sulistyanto, H., & Bernarto, 1. (2022). PENGARUH E-RECRUITMENT, EMPLOYER
BRAND, COMPANY'S REPUTATION DAN WORK LIFE BALANCE TERHADAP

APPLYING FOR JOBS. 11(1), 1312-1327.

Suriana, Rahmawati, & Ekawati, D. (2022). Partial Least Square-Structural Equation

Modeling pada Tingkat Kepuasan dan Persepsi Mahasiswa terhadap Perkuliahan

Online. 8(1), 10-19. https://doi.org/10.31605/saintifik.v811.362

Wardani, R. A., & Ikhram, M. A. D. W. (2023). PENGARUH EMPLOYER BRANDING,
CORPORATE REPUTATION , DAN CORPORATE SOCIAL RESPONSIBILIY

TERHADAP INTENTION TO APPLY JOB PADA GEN Z. 2(4), 949-959.

Wijaya, M. (2020). REVOLUSI INDUSTRI 4.0 IMPLIKASI TERHADAP MANAJEMEN

SUMBER DAYA MANUSIA. 19(2), 51-60.

Yuspita, A., Malini, H., Syahbandi, Jaya, A., & Fauzan, R. (2025). Ilomata International

Journal of Management. 1, 280-298.

Zahira et al. (2024). The Influence of Employer Branding and the Use of Social Media on
Gen Z ’ s Intention To Apply for Work Through Company Reputation as Mediation.

Jurnal Akuntasi, Manajemen, Dan Ilmu Ekonomi (Jasmien), 05(2017), 56-70.

Zam, R. W. (2023). PERAN MEDIASI BRAND IMAGE PADA PENGARUH SOCIAL
MEDIA MARKETING DAN ELECTRONIC WORD OF MOUTH TERHADP

PURCHASE INTENTION.

Dipindai dengan CamScanner


https://v3.camscanner.com/user/download

